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01PART
MY UPSKILLING JOURNEY



Finished secondary education in 

2002 & starting professional life

While working, never stopped learning

1rst eye-opener (2009): me & my personal 

expectations on my education level

2nd eye-opener (2017): evolution of 

my profession & business expectations:

• CAS in Data Science & Management
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Upskill

#LifelongLearning* or Life Long Upskilling

* digitalswitzerland & union patronale suisse initiative

18 years of organic career evolution: access to top management position



Becoming a mum…

2nd eye-opener

… and seeing children
development curve and 
learning capacity.



Goals definition

Core-skills identification

Outlining strategy

Reputation

#WhereToStart?

#RomeWasnt’tBuiltInADay

#Employability

#YoungButOld?

#WorkLifeBalance

Career and personal goals definition. 
Identify the skills gap and 
start building the journey to get there.

The skills needed to achieve my professional 
goals. Success influencer. Choosing battles.

Start with little steps. Learning by doing:
on my own, sharing with experts and 
practicing.

Learn from the best. 
Looking for who’s “been there, done that”.

Ground zero: where to start



02PART
DIGITAL RECRUITING 
INSIGHTS



SIMPLICITY

EXPECTED SKILLS 

WILLIGNESS TO RETRAIN 

TRANSPARENCY

COMPANY CULTURE

Digital Recruiting insights: 
at the time of «war for talents», what do candidates want?

Sources: JobCloud Market Insights study in collaboration with ZHAW, Awareness Study JobCloud with Link Institut & 

Decoding Global Trends in Upskilling and Reskilling (JobCloud, The Network & BCG)



THANK YOU 
Happy to connect

mara.pasquali@bluewin.ch linkedin.com/in/marapasquali

https://www.linkedin.com/in/marapasquali

